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SUMMARY 

The article discusses the formation of inte-

rcultural communication in the process of teach-

ing foreign languages. Based on numerous stu-

dies of both foreign and Russian scientists found 

out that the problem of formation of intercu-

ltural communication holds a leading position 

in the field of theory and methodology of teach-

ing foreign languages, both in Russia and 
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abroad. The dialogue of cultures plays a much 

important role in strengthening interethnic relati-

ons, promote tolerance, mutual trust between the 

representatives of different nations and ethnic 

groups in society. 

Key words: intercultural communication, 

anglophone, slang, lingo cultural aspect. 
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