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SUMMARY 
The modern digital society and information 

saturation of all life processes require new pro-

fessional approaches to the formation of pro-
fessionally significant qualities of future teachers 
from the system of professional pedagogical 
education, among which digital culture begins to 
play a special role. It is type of culture that re-
quires scientific and methodological comprehe-
nsion and the methodology for introducing into 
practice of higher education institutions. The 
study presents the results of a theoretical analysis 
of the regularities of the process of forming a 
digital culture of the future teacher in two spe-
cific aspects: value-ideological and profess-
sionally objective. 

Key words: professional education, training 
of the teacher, digitalization, digital culture of the 
teacher, pedagogical concept, regularities, sys-
tem of regularities. 
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