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SUMMARY 
The article presents the results of the 

research of time perception at students of 
regional university (N=174). The results of the 
projective method and content analysis have 
revealed some tendencies in perception of time 
by students, which can be considered as a risk 
factor in upbringing of psychologically healthy 
younger generation. The nonlinearity of time 
perception, lack of links between the past, 
present and future, inability to structure the time 
that leads to boredom and dissatisfaction were 
revealed. The direction of overcoming the 
revealed negative tendencies is offered. 

Key words: time perception, psychological 
time, time perspective, postmodernism, younger 
generation, boredom. 
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