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SUMMARY 
The article describes the social and psycho-

logical situation that has developed in the Cri-
mean information space, its main intentions have 
been singled out. The author analyzes the satis-
faction of the basic needs of the individual in the 
information content of the media. The informa-
tion space of the Crimean media has its own 
specifics: the predominance of content related to 
the satisfaction of security needs, social needs. 
The actualization of these needs can be influ-
enced by the geographic location of the Crimea, 
the aggressiveness of pro-Ukrainian media. The 
main intentions of the Crimean information spa-
ce remain international tension, crime, econom-
ics, health. 

Key words: information space, personality, 
content. Media, content, needs 
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